
How to Create a Great LinkedIn Profile 

And Stand out From the Crowd...



WWW.CHURCHILLEDUCATION.EDU.AU

Step 1: Getting started

Having a LinkedIn profile is almost as 

important as a resume when it comes to 

applying for a job. 

LinkedIn has increasingly been used as a 
professional resume online. LinkedIn is 
the world’s largest professional online 
network; it has more than 500 million 
members in more than 200 countries. In 
Australia alone, more than 9 million 
people have a LinkedIn profile: this is 
almost 75% of the working-age 
population. In short - you need one!

Nearly every industry uses LinkedIn to find 
and vet job candidates, and over 90% of 
recruiters rely on the site, according to 
data from the Society of Human Resource 
Management.

In this guide we will walk you through the 
elements you need to include to create a 
LinkedIn profile that presents you in the 
best possible light to future employers. 
We will use the profile of Tricia Velthuizen 
- Churchill Education’s co-founder as an 
example.
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Adding a phot
o will 

make you 34 times more 

likely to get 
a message. Your headline 

is prime real 

estate. Inst
ead of just a job 

title, stand
 out by 

incorporating major skills.

Step 1.1 - Photo

Adding a photo will make you 34 times 
more likely to get noticed.

Photo tips - 
• Smile!
• Proper setting and lighting
• Overall professional presentation
• Engaging photo vs mugshot
• Photo appropriate to the role you seek

Step 1.2 - Headline

This is what appears directly under your 
name and is visible in search results. 
Make it count! Instead of just a job title, 
incorporate major skills and keywords 
that employers may be searching for. 

Step 1.3 - Contact details

Make sure you include contact details so 
that recruiters know how to get in touch - 
email, mobile, website if you have one.  

Professionals with a photo on 

their profile are seven times more 

likely to be viewed in general.
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Step 2: Summary

Research shows that in Australia, less 
than 10% of people pay attention to their 
LinkedIn headline, or have a summary 
section on their LinkedIn profile that 
explains the value they can add to others 
in a compelling and readable way. This 
represents a lost opportunity.

Your summary is integral to your 

professional brand. It’s where you can 

present the whole you - not just start 

dates and job titles. It’s also where you 

can discuss your work experience, and 

inject some of your personality.

Tips for writing a good summary:

• Clearly state what you do and how your 
background has helped.

• Write in the first person.

• Ensure it aligns with your purpose 
(e.g. new job, promotion, transition, 
building a network).

• Outline clearly what you have to offer 
your audience.

• Use keywords - so that you will show up 
in searches.

• Share some personal interests to create 
rapport. 

• Keep paragraphs short to increase 
readability.

• If you have them - include content links 
to photos, videos, articles other links - 
anything that will back up your words and 
demonstrate your expertise and 
experience.
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Clearly s
tate wha

t you do.

“Nearly every industry uses 

LinkedIn to find and vet job 

candidates, and over 90% of 

recruiters rely on the site, 

according to data from the 

Society of Human Resource.” 

Ensure 
your summary 

aligns wi
th your purpos

e: 

Tricia’s 
purpose 

is to 

promote Churchill
 

Educati
on. 

Outline 
what you

 have to 

offer.Include
 links t
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se and 
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Step 3: Experience & Education

Step 3.1: Experience

• Include roles from the last 10 years.

•  Include information on the company and 
your role.

• State what market was served.

• Include any special projects or 
achievements.

• To really set your profile apart, you can 
also include links to work samples.

• Volunteer experience -  You can also list 
relevant volunteer experience. 

Step 3.2: Education

• List your qualifications in reverse 
chronological order. 

• Ensure relevance to role.

• Currency - have you maintained your 
qualifications to reflect the currency of your 
skills/knowledge?

• Courses completed - the courses section 
is meant for you to highlight coursework you 
have taken as part of a degree program or 
certification program, or non-accredited 
training.

• Certifications - do you hold a licence? Or a 
relevant card; for example, White card for 
Construction, or Blue Card for working with 
children?
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Include
 information on the 

company an
d your role. 

“Members with at least one past 

position listed on their profile are 

12 times more likely to be viewed 

for potential opportunities 

through LinkedIn.” 

“People with at least one 

education listed are seven times 

more likely to be viewed in 

general.”

To set y
our profile apar

t, 

include 
links to

 work 

samples.

Ensure 
your qualifi

cations have 

relevancy to t
he role you are 

seeking.
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Step 4: Network
Now we get into the networking element of 
LinkedIn, and this is what really sets it apart 
from a simple resume. LinkedIn is much like 
any other social media platform - it’s about 
your connections and interactions. For 
LinkedIn it’s about exchanging skill 
endorsements and reviews... These become 
an important element of social proof for 
recruiters. 

Step 4.1: Build your network

• Connect with people you know offline, and 
people you discover online who are relevant 
to your idustry.

• Join LinkedIn groups relevant to your 
industry or profession.

Step 4.2: List your skills

• List skills relevant to your role.

• Curate your skills into groups.

• Arrange in an order that highlights your 
most relevant skills.

• Use them to enhance the message in your 
summary.

• Endorse the skills of others, to encourage 

endoresments of your skills. 

How to Create a Great LinkedIn Profile: STEP 4

Encourage skills 

endorsements by endor
sing 

others.

“Listing 5 or more skills will get 

you 17 times more views.” 

Curate your skills to 

highlight you
r most 

relevant skills.

Request one recommendation a 

month. (When someone gives you 

good feedback - ask them
 to write 

you a LinkedIn recom
mendation.)

Step 4.3: Recommendations

• Recommendations from those who have 
worked with you highlights strengths and 
demonstrates your value on a team/in a 
company.

• Make sure recommendations are current 
and relevant.

• Give recommendations to others.
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Step 5: Additional Information
Round out your LinkedIn profile with any 
further relevant information - including 
accomplishments and interests.

Step 5.1: Accomplishments

• Accomplishments can include any awards,
certificates, courses, languages and
organisation affiliations.

Step 5.2: Interests

• List interests relevant to your role.

• You can also include interests that give
more information about your personality to
create engagement.

How to Create a Great LinkedIn Profile: STEP 5

List accomplishments to

further demonstrate your

skills and experien
ce.

List interests 
relevant to your

industry / pr
ofession, and also

to create enga
gement.

LinkedIn Profile Reviews

If you are a client of Churchill 
Education, you qualify for a free 
LinkedIn profile review.

This is open to 5 people per month. If 
you’d like to be one of the lucky ones, 
send an email to: 
hello@churchilleducation.edu.au.

Include a link to your LinkedIn profile, 
and tell us your career goal.

Not a client yet? But interested to take 
a fresh look at what qualifications you 
might be eligible for through RPL? 

Call us on 1300 793 002 or email  
hello@churchilleducation.edu.au. 
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